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Abstract

This study on social media behaviors of Teacher Profession Students aimed to explore social media
behaviors of Teacher Profession Students teachers in Faculty of Education of Nakhon Si Thammarat
Rajabhat University. A research instrument included a prototype social media behavior information survey.
Participants were 120 Teacher Profession Students: 62 Teacher Profession Students from Computer
Education Program, and 58 Teacher Profession Students from Mathematics Education Program. Data
collection were categorized in two parts; 1) basic information of the respondents, and 2) social media
behavior information from the survey. Data analysis were divided in three categories: a duration of social
media usage, social media usage styles, and popular types of social media. The research results showed
that the duration of a social media usage was 3 to 4 hours accounted for 49.17%. Social media usage
styles revealed that 35% of Teacher Profession Students used social media for commmunication, 32.5% for
resources of knowledge, and 27.5% for entertainment. The most common use of social media was
Facebook which accounted for 79.66%, followed by 32.20% for YouTube, and 20.34% for LINE. Data from
open-ended questionnaires showed that most Teacher Profession Students took a social media as a tool
to explore self-knowledge, to spend their free time, to communicate with friends, and to virtually discuss

online assignments with their teachers.

Keyword: Social Media Behavior, Social Media, Pre-Service Teacher
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