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Toe: Anuvdvgn AnTWaIsTu: Business & Brand Advisor, eXperience Matters Co.,Ltd.

WazANANTIA AufeTuusi: CEO and Founder, eXperience Matters Co,,Ltd.
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Day 1 TUALBEANITOUTY
%29ai 1: Dive into 2023 DIGITAL MARKETING & SOCIAL MEDIA TRENDS: All trends on 2023 and

beyond on Digital & Social Media marketing frameworks, strategies and tools
" wsuimseaagAlul MIRa1ALARIYE New Pyramid of New Digital Marketing Funnel
09.00-10.30 u. " ysuRYed Social Media, Social Commerce wag Social Marketing Tools
" wsuiverinedognirlugaduiiag 5.0 & 6.0 aehslsths
fanssu 1: Ussdiugshavasmupsiluldiumaudlmuhe uasmsudlding vie S6lig war fodiitouiualy

WIURINTIN AHA Slide

10.30-10.45 WALUsA
#adafl 2: Let's Do Digital Marketing Health Check: Checking Your Digital Marketing Pulse

v a a - '3 " i o
Wilaguamvnisaanavesgsionn 53t wie wusudvasnudausdlusulvu douneduluy tfonaununis
wEnasTwALg asswindmansmatalagnees

® Customer Analytics Scoring Lists
10.45-12.15 u.
®  Website Analytics Scoring Lists
®  Social Media Analytics Scoring Lists
®  Content Marketing Analytics Scoring Lists

fanssy 2: ANMSuALUSEnaRAZuMMNTRAIATENGSHY W30 LUSUA riugsiasds

o W

12.15-13.15 \. WNTUUTENIUDIMISNEN U

#adfedl 3: WHAT IS DIGITAL MARKETING : TRADITIONAL MKTG FUNNEL V5. NEW MKTG FUNNEL:
Building both share of love and share of market leadership, all at once -
®  Bouindnninainluid New marketing paradigm, funnel and tools
ik sl * nlewdinans aaumaneseques Digital Marketing wasmsunlfnusidlussisveuraasinei
a1A35 UBENIAGINI
fangsu 3: Aminueaudlanisly Digital Marketing Strategies anniasinsissausiawaduss uay rw

Auvan

14.30 - 14.45 u. WnlusA

ﬁ':'z'faﬁ 3: WHAT IS DIGITAL MARKETING : TRADITIONAL MKTG FUNNEL VS, NEW MKTG FUNNEL:
Building both share of love and share of market leadership, all at once

= Seufwdnmsnainlvi New marketing paradigm, funnel and tools
W N " ilandnns Anuvineaaques Digital Marketing uaznisiiunldnusidlugsisvamnazasdngia
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ﬁ'n'faﬁ 4: Digital Marketing in Action via Empathizing Your Customers both B2B and B2C: Excel in
Digital Marketing Strategy “The 5.0 Era Funnel”
® (Suuinevi1 Empathy Map and Walviiu Lﬁut‘ﬁ'ﬂ\ﬂu'lﬂ'iﬁqtmﬁmL‘ﬁq
e il finwy maadmsivd uae dhlavewusud/gsislungugnAntmanevan wieliifnnng
09.00 - 12.00 . andonluidu choices w‘lﬂémﬁ?ﬂ (From Prospecting to Conversion)
o Goufmsvihnagns uae wwunusidunsihmsamagaadvawuninleess fvedia Spiduiu fengy
828 uax B2C

franssu 4: finvi senuu nagnsmsaaelugsRafinmunlinig New Digital Marketing Funnel #isuslusia
B2B waz B2C
10.30 - 10.45 u. WNLUSA
12.00 - 13.00 u. WnsuUsEMURMISNAT 9T

ﬁ‘n'l'a‘ﬁ 4: Digital Marketing in Action via Empathizing Your Customers both B2B and B2C: Excel in
Digital Marketing Strategy “The 5.0 Era Funnel”
®  Suuimsvi Empathy Map and Helviiiu Lﬁut‘ﬁ"fuﬂu'lﬂﬁqtmfnﬁa
o iila dinwe msadiemsiuf uar dlavewusud/gsialungugnAndmanensn tieliiAnnis
Andanluitiu choices Qﬁlﬂﬁm‘ié‘r} (From Prospecting to Conversion)
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828 uay B2C ' :

fianssy 4 Anvih sanuuy nagvsnismaAlugsRafifmuaLlvaiy New Digital Marketing Funnel fgousluna

B2B uaz B2C

14.30 - 14.45 w. wWnusa

#adfedl 5: DIGITAL MEDIA : PESO MEDIA : HOW & WHY?: How much should | invest in Marketing, and
in what media and channels?
- = 3uuf vile Dinwe (Aeafu New Digital Media Landscape : PESO (Paid Earned Share Own Media)
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14.00 - 16.00 u.

a ) v
" AangIReluntsld PESO MEDIA fiuszauna uay duman

% pvR: AvuanisanalimsiUAsusdasmuanuvngay ~
" AMEN1IA AuABIuus CEO & Founder, eXperience Matters Co.Ltd. fUszaumsainssnsinumealuladinismatanis
vimsdamsuazmsaiedszaunsaignitliiuuisvinhlulssvmmuazaeituafessmsiaulituuisnduiseiy
Tan 1 Unilever, Ogilvy, Leo Burnett, Minor International uay MullenLowe Worldwide
" Aeisgn #925W9113671: CEO of Cheevamitr SE and Business & Brand Advisor, eXperience Matters Co.,Ltd. &l
Uszaunsaimavianunagnisaiausuneinnat 20 Ydenisvinaulusi Strategic Planning Wivudty owwudlavan
seRulan 877 Dentsu Young & Rubicam Thailand, Ogilvy Advertising & McCann Worldgroup
i 2 Au sasfedadu Speaker & Trainer WiAUTAR Wiy SMEs uay ngsia dnnseanaviaszmaniuinnda 109
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